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How to Use The Handbook:

This handibook is short and practical. Each section gives you essential
knowledge, examples relevant to African contexts, and key takeaways. You
don't need a legal background, just curiosity and a desire to protect and
grow within fashion.

This handibook is part of a 10-part series by the Fashion Law Academy
Africa (FLAA) to make fashion law accessible to African creatives and
stakeholders.

Purpose:
To explain the legal issues shaping fashion's digital future, focusing on
emerging technologies and their impact on designers, brands, and
consumers.
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Fashion Tech, Al & Digital

Innovation

Introduction

The fashion industry is entering a
new digital era. Designers are
experimenting with artificial
intelligence (Al) to generate
sketches, brands are selling NF T-
based clothing that only exists
online, and consumers are shopping
through apps and virtual try-ons.
While these innovations create new
opportunities, they also raise
complex legal questions.

e Who owns an Al-generated
design? What happens if a
digital fashion platform
mishandles consumer data”?

e Canan NFT guarantee real
ownership of a garment”?

This handbook provides a simple
guide to the legal challenges and

opportunities of digital fashion. It is
designed for designers,
entrepreneurs, influencers, and
students who want to understand
how technology is reshaping fashion
law, particularly in Africa.

Al-Generated Designs and
Copyright

Al tools are now capable of
generating original patterns,
garment sketches, and even full
collections by analysing massive
datasets of existing fashion images.

Key Legal Questions:

» \Who owns the rights”? Most
copyright laws (including those
in Africa) require a human
author. This creates uncertainty
when a design is created
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e entirely by Al.

e [raining data concerns: If Al
systems are trained on
copyrighted works (e.g., luxury
fashion houses’ collections), the
outputs may infringe existing
rights.

African Context:

e Most African countries’ IP laws
don't yet address Al extensively.
Designers may struggle to claim
exclusive rights over Al-
generated fashion.

o Without reform, disputes may
rise as African brands adopt
global Al tools.

Tip: Designers using Al should
document their creative input (e.g.,
prompts, edits, modifications) to
strengthen claims of authorship.

NF Ts and Virtual Fashion
Ownership

NFTs (Non-Fungible Tokens) are
digital certificates stored on
blockchain, often used to prove

ownership of digital fashion items,
from virtual sneakers to dresses
worn in the metaverse.

Legal Issues:

e Owningan NFT = Owning IP:
Buying an NF T gives you
ownership of the token, but not
necessarily the design rights
unless explicitly licensed.

o Fraud & volatility: NFT markets
are prone to scams and price
crashes.

e Jurisdiction gaps: Few African
laws directly regulate NF Ts,
though financial regulators are
lbeginning to step in.

Tip: African designers
experimenting with NF Ts should
include clear licensing terms about
what buyers can and cannot do with
their digital fashion items.

Data Privacy in Fashion Tech
Platforms

Fashion apps and e-commerce
platforms rely heavily on customer
data, from personal details to
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shopping habits. This raises legal
obligations under data protection
laws.

Key African Regulations:

e Nigeria Data Protection Act
(2023)

o South Africa’s POPIA
(Protection of Personal
Information Act)

» Other countries are developing
similar frameworks.

Risks:
o Data breaches can expose
sensitive consumer details.
e Businesses face fines and
lawsuits if they mishandle data.

Tip: Always include a privacy policy
on digital platforms and train staff on
basic data protection practices.

Influencer Contracts and
Content IP

Influencers and content creators
now play a central role in digital
fashion marketing. But disputes
often arise over who owns the

content they produce.

Key Issues in Influencer Contracts:

o Content ownership: Does the
brand own photos/videos, or
does the influencer retain
rights?

e Usage rights: Can the brand
reuse influencer content for ads,
or only on social media?

o Exclusivity: Can influencers
work with competing brands?

» Rovalties and revenue-sharing;
Especially for long-term
collaborations.

Tip: Always put agreements in
writing, even for short collaborations.

Terms of Service and Liability on
Fashion Apps

Fashion apps and marketplaces
(e.g., Shopify, Jumia, or Instagram
shops) set rules through terms of
service (ToS) agreements. These
define user rights, responsibilities,
and platform liabilities.

Legal Issues:
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o Counterfeit goods: Platforms
may be liable if they allow fake
products.

o User-Generated Content
(UGC): Brands must monitor
and moderate harmful or
infringing posts.

o Consumer protection: Refund
and return policies must comply
with national laws.

Tip: If you run an online store, review
your ToS regularly and ensure
compliance with both [P and
consumer laws.
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Practical Guidance for
Designers & Entrepreneurs

o Protect your rights: Register trademarks and designs before launching
digital projects.

» Document Al use: Keep records of how Al contributes to your designs.

e Use contracts: Always define ownership, royalties, and usage rights in
influencer and collaboration agreements.

o Comply with data laws: Display clear privacy notices on your
apps/websites.

e Stay updated: Digital fashion laws evolve quickly — keep track of regulatory
changes.

Conclusion

Fashion’s future is increasingly digital. From Al-generated dresses to NF T
marketplaces and influencer-driven campaigns, legal systems are struggling to
catch up.

For Africa, this is both a challenge and an opportunity. By learning and applying
fashion tech law early, African designers and businesses can avoid disputes,
strengthen their glolbbal competitiveness, and shape fairer digital markets.
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Glossary

Term

Meaning

Artificial Intelligence (Al)

Computer systems that mimic human
creativity.

Copyright

|_egal rights protecting original creative
WOrks.

NFT (Non-Fungible Token)

Blockchain-based digital certificate of
ownership.

Virtual Fashion

Clothing or accessories that exist digitally.

Rules on how personal data is collected

Data Privacy and used.

EU’s data protection regulation, influencing
GDPR

global standards.
POPIA South Africa’s privacy law regulating

personal information.

User-Generated Content (UGC)

Online content created by users, not
platforms.

Smart Contract

Self-executing blockchain contract coded
with rules.

Terms of Service (ToS)

Rules users must agree to when using an
app or platform.
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