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How to Use The Handbook:

This handibook is short and practical. Each section gives you essential
knowledge, examples relevant to African contexts, and key takeaways. You
don't need a legal background, just curiosity and a desire to protect and
grow within fashion.

This handibook is part of a 10-part series by the Fashion Law Academy
Africa (FLAA) to make fashion law accessible to African creatives and
stakeholders.

Purpose:
To teach fashion professionals, entrepreneurs, and students how to identify
and fight piracy, fake goods, and IP theft, with a special focus on African
realities.
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Counterteiting & IP

Enforcement

1. Introduction

Counterfeiting is one of the fastest-
growing crimes worldwide, and the
fashion industry is a prime target.
From fake designer handibags to
pirated Ankara prints, counterfeit
goods flood markets across Africa.

These fakes do more than copy
creative work: they harm legitimate
businesses, reduce government tax
revenues, and put consumers at
risk.

For African designers, enforcement
is especially difficult. Weak IP
systems, informal trade, and lack of
consumer awareness make
counterfeiting a persistent
challenge. But with the right tools
and strategies, creatives and brands
can better protect their work.

2. How Counterfeiting Affects
African Designers & Economies

e Loss of earnings: Counterfeits
deprive designers of sales and
recognition. A local brand selling
#50,000 handbags cannot
compete with 5,000 knockoffs
iIn Lagos markets.

e Job losses: When genuine
products are pushed out by
fakes, local artisans and
workers lose opportunities.

e Public health risks: Counterfeit
cosmetics, perfumes, or
jewellery can contain unsafe
chemicals, putting consumers in
danger.

» Weakened economies:
Governments lose tax revenues,
while counterfeit traders often
operate in black markets. This
undermines Africa’s ability to
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build strong creative economies.

3. Reporting Infringement: Legal
Routes & Customs Seizures

Enforcing IP rights starts with
registration, without it, legal
protection is very limited.

National IP Offices
e File complaints at the relevant
intellectual property office (e.g.,
NOTAP in Nigeria, CIPC in
South Africa).
e Seek civil remedies (damages,
injunctions) through the courts.

Customs Role

o Many African customs
authorities can seize counterfeit
imports if a brand has
registered its trademarks or
designs with them.

 This process often requires
proactive brand action,
including recording IP with
customs.

Civil vs. Criminal Routes
e Civil cases: The brand sues for
damages or injunctions.

e Criminal cases: Governments
prosecute counterfeiters, which
can lead to fines or
Imprisonment.

Challenges: High costs, long delays
In courts, and limited awareness
among officials often slow
enforcement.

4. Online Enforcement

Much of today’s counterfeiting
happens online, through e-
commerce websites, Instagram
pages, and even WhatsApp
vendors.

e E-commerce platforms:
Websites like Jumia or Konga
have reporting systems for fake
products.

e Social media takedowns:
Brands can report counterfeit
pages/posts on Instagram,
Facebook, and Tik Tok using IP
complaint tools.

 Digital evidence: Screenshots,
transaction details, and
timestamps are crucial when
reporting.
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e Tip: Online enforcement is
faster and cheaper than court
action, making it a key strategy
for small brands.

5. Role of Border Control &
Consumer Awareness

e Border Control

o Customs officers play a critical
role in intercepting counterfeit
shipments. Training and
cooperation between brands
and customs are vital.

e Consumer Awareness

e Many buyers knowingly or
unknowingly support
counterfeits. Educating
consumers about the risks (e.g.,
unsafe materials, lost local jobs)
reduces demand.

o Campaigns like “Buy Original,
Support Local” can shift
mindsets over time.
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Practical Tips for Creatives &
Brands

e Register your IP (trademarks, designs, copyright) early and
INn key markets.

e Record trademarks with customs where possible.
e Monitor both physical and online markets for fakes.

e Build relationships with IP lawyers, enforcement agencies,
and industry associations.

e Educate your customers on how to identify authentic
products.

Further Reading / References

o World Intellectual Property Organization (WIPO) —
Resources on anti-counterfeiting.

o ARIPO & OAPI - Regional African IP registration bodies.
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Glossary

Term Meaning
An imitation product made without
Counterfeit permission, intended to deceive
CONSUMErs.
Pi The unauthorised reproduction of
fracy copyrighted works.
. A formal notice demanding that
Cease & Desist Letter L . .
infringement stop immediately.
) . A court order that prevents a party from
Injunction

selling or distributing fakes.

Customs Seizure

When border officials confiscate
counterfeit goods.

Parallel Imports

Genuine goods imported without
authorisation, often cheaper and outside
official channels.

Digital Takedown

Removal of counterfeit content from
online platforms.

Damages

Money awarded to a brand for losses
caused by infringement.

Enforcement

Legal and practical actions taken to
protect IP rights.
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