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How to Use The Handbook:

This handibook is short and practical. Each section gives you essential
knowledge, examples relevant to African contexts, and key takeaways. You
don't need a legal background, just curiosity and a desire to protect and
grow within fashion.

This handibook is part of a 10-part series by the Fashion Law Academy
Africa (FLAA) to make fashion law accessible to African creatives and
stakeholders.

Purpose:
To guide fashion brands, designers, and retailers selling online through the
key legal and regulatory frameworks that govern digital commerce in Africa
and beyond.
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Digital Law & Fashion E-

Commerce

Introduction

The fashion industry’s digital
transformation has expanded the
reach of African brands far beyond
local markets. A plethora of African
designers are now using online
platforms to sell clothing and
accessories to customers across
continents. Yet, as commerce
moves online, new legal challenges
such as data protection, consumer
rights and payment security arise.

Digital compliance ensures not only
legal protection but also consumer
trust. A brand that handles online
transactions transparently and
protects customer data is more
likely to retain loyalty and credibility.

This handbook outlines the
foundational digital laws that shape

fashion e-commerce in Africa,
drawing parallels with glolbal
standards.

Consumer Protection in Digital
Retail

Consumer protection ensures fair
treatment, safety, and accurate
information in online transactions. In
e-commerce, buyers cannot
physically inspect products, so law
fills the trust gap between merchant
and consumer.

Key Rights of Consumers
e Access to clear and accurate
product information.
e Fair pricing and transparent
terms.
o Options for return, refund, or
exchange where goods are
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e defective.
e Safe and timely delivery.

Legal Frameworks

» Nigeria: Federal Competition
and Consumer Protection Act
(FCCPA) — protects against
unfair trade practices and
misleading advertising.

e South Africa: Consumer
Protection Act (CPA) —
emphasises consumer rights to
disclosure and quality.

Fashion e-commerce platforms
must provide accurate size guides,
clear refund policies, and effective
complaint mechanisms. Disputes
commonly arise over non-delivery,
counterfeit items, or misleading
descriptions. Regulatory bodies
such as the Federal Competition
and Consumer Protection
Commission (FCCPC) may
Intervene where consumers are
unfairly treated.

Payment Platforms, Refunds &
Chargebacks

Digital payment systems (such as
Paystack, Flutterwave, or Shopify
Payments) enable seamless
transactions but also introduce new
liabilities for merchants.

egal Responsibilities of Merchants
e Secure handling of financial
data.
e Prompt acknowledgment and
confirmation of payments.
e Clear refund or cancellation
procedures.

A chargeback occurs when a
customer disputes a transaction
and the bank reverses the payment.
Common reasons include fraud,
non-delivery, or unauthorised
transactions. Merchants can reduce
disputes by providing transaction
records, using verification systems,
and maintaining transparent refund
policies.

Regulations on electronic payments
generally require encryption,
authentication, and record-keeping
to prevent cyber fraud and identity
theft.
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Privacy Policies & Data
Protection (NDPR, GDPR,
POPIA)

Fashion brands collect sensitive
customer data such as names,
addresses, and payment details.
Data protection laws require this
information to e processed lawfully
and securely.

Key Legal Instruments

e NDPR (Nigeria Data Protection
Regulation): Establishes
principles for data collection,
consent, and cross-border
transfer.

e GDPR (General Data Protection
Regulation — EU): Influences
global privacy standards.

e POPIA (Protection of Personal
Information Act — South Africa):
Safeguards data privacy and
mandates notification in case of
breaches.

A compliant privacy policy should
disclose:
e The categories of data
collected.
e The purpose and duration of

e storage.

e Third parties who may access
the data.

e The user’s rights to access,
correct, or delete data.

Failure to comply can result in
regulatory sanctions and
reputational harm. Brands operating
across borders must ensure the
lawful transfer of customer data and
use tools like cookie notices to
disclose online tracking.

Influencer & Online Ad
Disclosure

Influencer marketing plays a major

role in fashion promotion. However,
legal systems increasingly demand
transparency in paid collaborations.

Influencers and brands must clearly
identify sponsored content through
tags like #Ad, #PaidPartnership, or
#Sponsored. Misleading or
undisclosed promotions may violate
consumer protection and
advertising laws.
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Both the influencer and brand can
be held liable for deceptive
advertising. For example, if an
influencer promotes a fake or
misrepresented product, regulatory
agencies can sanction the parties
involved. Giveaways and online
contests must also comply with
local promotion and lottery laws.

Digital Terms & Conditions

Every online fashion store should
maintain accessible terms of service
outlining the rights and duties of
both parties. These terms form a
legally binding online contract, often
accepted through a clickwrap
agreement (where the user clicks “|
Agree”).

Key Clauses

o User responsibilities: Prohibiting
misuse or illegal resale.

e Product information: Limiting
liability for minor variations in
appearance or colour.

o Payment and refund terms:
Stating accepted methods,
refund conditions, and timelines.

e Dispute resolution: Indicating
governing law and mediation or
arbitration procedures.

Courts generally uphold clickwrap
agreements when terms are clearly
presented and acceptance is
explicit.
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Compliance Tips for Fashion
Entrepreneurs

To operate a lawful online store:

e Register your business with relevant authorities and obtain necessary tax
identification.

o Adopt standard policies on privacy, refunds, and shipping.

e Ensure consumer transparency — display contact details and refund
procedures.

o Use secure payment gateways with encryption and verification systems.

o Consult legal counsel to review your digital terms and data processing
practices.

Developing compliance checklists and templates can help fashion
entrepreneurs standardise their operations and avoid regulatory pitfalls.

Conclusion

As Africa’s digital fashion market expands, so does the need for legal
awareness. Understanding online consumer rights, data privacy, and digital
transactions enables brands to operate confidently and ethically. Legal literacy is
a compliance requirement and a competitive advantage that builds consumer
trust and long-term growth.
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Glossary

Term

Meaning

E-Commerce

Buying and selling goods or services
online.

Laws ensuring fair treatment of

Consumer Protection
buyers.
Reversal of a payment made by a
Chargeback Y , ey y
customer’s bank.
European Union law regulating data
GDPR P . . .
protection.
NDPR Nigeria’'s data protection regulation.
POPIA South Africa’s data privacy law.

Influencer Disclosure

Requirement for paid partnerships to
be labeled as ads.

Terms of Service

egal contract between a website
and its users.

Clickwrap Agreement

Online agreement accepted when
users click “| Agree.”
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